
INTRODUCTION TO

THE BLUEROOM PROJECT (TBP) Marketing & Communication
ENGANGING THE WORLD SINCE 2003 

W W W .  B L U E R O O M . E S



INTERNATIONAL MARKETING AND COMMUNICATION 

FOR EFFICIENT MANAGEMENT

Your HUB to International Tourism Marketing and Travel PR: over 18 years of experience 

providing measurable results in tourism representation. Integrated marketing communication, 

crisis and COVID-19 management, recovery plans and content creation for destinations and 

premium brands in the travel industry.



THE FOOTPRINT OF

The Blueroom Project

• 100% INDEPENDENTLY-OWNED COMPANY WITH GLOBAL

THINKING AND LOCAL APPROACH.

• HUMAN, MULTIDISCIPLINARY AND MULTICULTURAL.

• EXCELLENT CONTACTS WITH THE TRAVEL AND LIFESTYLE

INDUSTRY, MEDIA AND KEY INFLUENCERS.

• EXPERIENCED, AND CREATIVE PROFESSIONALS.

• SPECIALISTS IN INTEGRATED, COHESIVE CAMPAIGNS .

• DEEP EXPECIENCE IN CRISIS MANAGEMENT.

• EXCEPTIONAL RESULTS BEYOND CLIENTS' EXPECTATIONS.

• MARKETING KPI AND ROI, CLEARLY MEASURED FOR

STRATEGIC ASSESsMENT.

• LONG TERM RELATIONSHIPS WITH KEY CLIENTS OVER THE

YEARS, EVEN DECADES.



YEARS 
OF EXPERIENCE

25 100 18.000 30

BRANDS CLIPPINGS/YEAR INTERNATIONAL
MARKETS

+



WORLDWIDE PARTNER OFFICES & CLIENTS: more than 350 clients and over 300 employees.



STRATEGY

EXPERIENCE

CREATIVITY

INTEGRATION

INNOVATION

TALENT

CONTENT &
TECHNOLOGY

As rooms have 4 corners,

at Blueroom we have 4 angles of

Cross-case analysis

OUR FORMULA CUSTOM
SERVICE



With a multidisciplinary team of over 14 professionals, our 

goal is to introduce destinations, products and services in 

the markets as well as shaping the perception and image 

that a target audience may have about our clients' 

products and services, in order to meet their commercial, 

corporate and institutional objectives.

OUR TEAM
Is here to help you meet your
goals & KPI´s



To achieve proven results and meet the demands of 

today's markets, our multidisciplinary team 

combines experience, talent, creativity and 

innovation mixed with a lot of passion, in the design 

of integrated campaigns with the right mix 

according to each need: we combine strategic 

thinking with the best off-line & on-line media 

platforms, content creation, public relations, events, 

influencers, digital media and social networks... 

through a different way of facing your 

communication and marketing challenges, always 

striking a balance between quantitative and 

qualitative results and added value in each action 

and activity.

SERVICES & APPROACH:
THE VALUE OF INTEGRATION



CONSULTING: STRATEGY AND INTEGRATION



• Key positioning: unseen 
local experiences & affordable 
luxury.

• 2019 Number 1 destination 
in the East for the Spanish 
market.

• 2019 Number 2 long-haul 
outbound destination for the 
Spanish market after USA.

• Overall increase in visitors 
from Spain: multiplied by 7 (up 
to 190.000 in 2019).

CONSULTING: STRATEGY & INTEGRATION



Some Covid-19 Trade activities:
New connectivity, Crisis Management, 

Events, Fam trips,
Newsletters, Incentives, Education, 

Meetings...

• February 2021: IBEROJET will fly San José (CR) from Madrid twice a week (A350).

CONSULTING: STRATEGY & INTEGRATION



DIRECTORES ESTRATÉGICOS EN EUROPA DESDE 2015

REPRESENTATIONS OF TOURISM DESTINATIONS

TRAVEL TRADE 

REPRESENTATION FROM JULY 

2020

22 YEARS OF SUCCESSFUL REPRESENTATION IN SPAIN

SUCCESFUL REPRESENTATION IN 

SOUTHERN EUROPE SINCE 2017 



REPRESENTATIONS OF TOURISM DESTINATIONS



Virtual, hibrid and presential
Covid-19 crisis management



REPRESENTATION FOR HOTELS AND CRUISE SHIP COMPANIES



MARKETING & COMMUNICATION SERVICES FOR OTHER TOURISM COMPANIES



COVID-19 MANAGEMENT & COMMUNICATION 



COVID-19 COMMUNICATION

https://thailand-memories.turismotailandes.com/


https://www.muyinteresante.es/content/premios-pura-vida
https://www.visitcostarica.es/


REOPENING STRATEGIES 2020



Others: PR - press releases, newsletters, quiz & 
games, press trips, influencers, radio, TV…COMMUNICATION & PUBLIC RELATIONS 



COMMUNICATION & PUBLIC RELATIONS



COMMUNICATION & 
PUBLIC RELATIONS



BRANDING &
DESIGN



BRANDING &
DESIGN



EVENTS



EVENTS



ADVERTISING & MEDIA



ADVERTISING & MEDIA



WEB & DIGITAL



SOCIAL ENGAGEMENT



SOCIAL ENGAGEMENT

BLANCA SUAREZ. Actress 1Netflix- Trip to Thailand - KPis: + 97 M views, + 2 M Likes, + 5 K comments
DANI CARVAJAL. Football player 1Real Madrid- Trip to Costa Rica- KPis: +22M views, 37 K Likes and 650

comments
ANTONIO OROZCO. Singer 1The Voice- Trip to Thailand- KPis: +1M views. + 200 K Likes and + 4 K comments



TACTICS



TACTICS





¡Thank you!

Blueroom.es

Info@blueroom.es
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