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INTRODUCTION TO

THE BLUEROOM PROJECT (TBP) Marketing & Communication
ENGANGING THE WORLD SINCE 2003
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project

INTERNATIONAL MARKETING AND COMMUNICATION
FOR EFFICIENT MANAGEMENT

Your HUB to International Tourism Marketing and Travel PR: over 18 years of experience
providing measurable results in tourism representation. Integrated marketing communication,
crisis and COVID-19 management, recovery plans and content creation for destinations and

premium brands in the travel industry.



THE FOOTPRINT OF
The Blueroom Project

1007% INDEPENDENTLY-OWNED COMPANY WITH GLOBAL
THINKING AND LOCAL APPROACH.

HUMAN, MULTIDISCIPLINARY AND MULTICULTURAL.

EXCELLENT CONTACTS WITH THE TRAVEL AND LIFESTYLE
INDUSTRY, MEDIA AND KEY INFLUENCERS.

EXPERIENCED, AND CREATIVE PROFESSIONALS.
SPECIALISTS IN INTEGRATED, COHESIVE CAMPAIGNS .
DEEP EXPECIENCE IN CRISIS MANAGEMENT.

EXCEPTIONAL RESULTS BEYOND CLIENTS' EXPECTATIONS.

MARKETING KPI' AND ROI,  CLEARLY  MEASURED FOR
STRATEGIC ASSESsMENT.

LONG TERM RELATIONSHIPS WITH KEY CLIENTS OVER THE
YEARS, EVEN DECADES.

® Blue Room « Marketing y Comunicacion S.L.
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@ Blue Room « Marketing y Comunicacién S.L.
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the

blueroom
project
OUR FORMULA 0o CUSTOM
(" SERVICE
As rooms have 4 corners,
at Blueroom we have 4 angles of
Cross-case analysis
TALENT KPI's + ROI EXPERIENCE
CONTENT & =] .
TECHNOLOGY =& CREATIVITY

& Blue Room « Marketing y Comunicacion S.L



OUR TEAM
Is here to help you meet your
goals & KPI's
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@ Blue Room « Marketing y Comunicacion S.L.
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project

With a multidisciplinary team of over 14 professionals, our
goal is to introduce destinations, products and services in
the markets as well as shaping the perception and image
that a target audience may have about our clients'

products and services, in order to meet their commercial,

corporate and institutional objectives.




SERVICES & APPROACH:

THE VALUE OF INTEGRATION

To achieve proven results and meet the demands of
today's markets, our multidisciplinary team
combines experience, talent, creativity and
innovation mixed with a lot of passion, in the design
of integrated campaigns with the right mix
according to each need: we combine strategic
thinking with the best off-line & on-line media
platforms, content creation, public relations, events,
influencers, digital media and social networks...
through a different way of facing your
communication and marketing challenges, always
striking a balance between quantitative and
qualitative results and added value in each action

and activity.
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CONSULTING: STRATEGY AND INTEGRATION

Introduccion al
Observatorio de Turismo
Familiar

Maacemet V70
in Tourism s
T e

ESTRATEGAR

Repensando las Estrategias de Comunicacion
& Marketing Turistico PostCovid-19

e etep Boged

© Blue Room « Marketing y Comunicacion S.L.



CONSULTING: STRATEGY & INTEGRATION

Querido amigo y colaborador,
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CONSULTING: STRATEGY & INTEGRATION

¢ 65

COSTA RICA aniversarlio
COREG DEL BOENTENARD
= mu

February 2021: IBEROJET will fly San José (CR) from Madrid twice a week (A350).
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REPRESENTATIONS OF TOURISM DESTINATIONS

Duehl

TRAVEL TRADE
REPRESENTATION FROM JULY
202q

SUCCESFUL REPRESEN;FATION IN
SOUTHERN EUROPE SINCE 2017

@ Blue Room « Marketing y Comunicacion S.L.
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REPRESENTATIONS OF TOURISM DESTINATIONS
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REPRESENTATION FOR HOTELS AND CRUISE SHIP COMPANIES
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MARKETING & COMMUNICATION SERVICES FOR OTHER TOURISM COMPANIES

QATAR SIRPORT > CATHAY PACIFIC VUEllﬂg

AIRWAYS dspiill

S skyscanner =€ PHomeAway  Belvilla

Trasmediterranea
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COVID-19 MANAGEMENT & COMMUNICATION
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@ HURTIGRUTEN

COVID-19 COMMUNICATION

CORONAVIRUS
#SalAlBalconYRespira
#luntostoConseguiremos
#luntosVolveramosAViajar.
Duﬂﬂl expert
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w visit_costaricaes | \ ;

9 Q<

visHt_costaricaes £l ucdn e v ave que hobilo ee toda Amdvica...

UM LI TARCTMANTY WA
peto solomante disfruta do lo #PsenVida on Costo Rica

*
>
SAAA T PEREOWANL A LA

#PuroVide #Compari=LiVivic #VolveesnoiALvoeinlos v

RTIR ES VIVIR

www.visifcoshonco.com/es

& Blue Room « Marketing y Comunicacion S.L.


https://thailand-memories.turismotailandes.com/
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JUAN SALGUEIRD

PR Manager BELVILLA
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https://www.muyinteresante.es/content/premios-pura-vida
https://www.visitcostarica.es/

REOPENING STRATEGIES 2020
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Junko Koshino
Disefacora

TV interview to Homeaway's spokesperson

COMMUNICATION & PUBLIC RELATIONS
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COMMUNICATION & PUBLIC RELATIONS

QUATT LA NUTVA JOYA OF LA CORONA DF QATAR
ANWAYS

QATAS AMATS FREMNTA GUATE LA WUtVA v
Lol e - - " Gam
rent g

& Blue Roorm « Marketing y Comunicacion S.L.



*;“ Long Walk to Freedom COM M U N ICATION & the

PUBLIC RELATIONS blueroom
project
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Costa Rica organizs un fam trig para mostrar a los
»gentes gise o3 un pals seguro

oo000

Loi Krathong, la fiesta que los tailandeses no quieren dejar de o h P " 4418 S a1y e . - ‘ ” ;
celebrar 7 = ' 2 et SR At o : » e

Cosla Rica recibe el maximo galardon

ambiental de la ONU por su liderasgo en la
lucha contra el cambio climatico
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BRANDING &
DESIGN
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BRANDING &
DESIGN
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& - 2
@ QATARE

amazing

THAILAND

@ Blue Roorm « Marketing y Comunicacién S.L.
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EVENTS

@ Blue Room « Marketing y Comunicacion S.L.



ADVERTISING & MEDIA

Turismo rural en

COSTA RICA

© Blue Room « Marketing y Comunicacion S.L.
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ADVERTISING & MEDIA
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WEB & DIGITAL
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SOCIAL ENGAGEMENT

& Blue Room « Marketing y Comunicacion S.L
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SOCIAL ENGAGEMENT

BLANCA SUAREZ. Actress 1Netflix- Trip to Thailand - KPis: + 97 M views, + 2 M Likes, + 5 Kcomments

DANI CARVAJAL. Football player 1Real Madrid- Trip to Costa Rica- KPis: +22M views, 37 K Likes and 650
comments

ANTONIO OROZCO. Singer 1The Voice- Trip to Thailand- KPis: +1M views. + 200 K Likesand + 4 Kcomments

® Blue Room « Marketing y Comunicacion S.L.
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TACTICS
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tourism « luxury « lifestyle
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